




Some degree of preference for maintaining single-family housing patterns, though many indicated ��
strategies should allow for both archetypes. 

The idea of Mill Creek remaining a “quiet residential community” had strong support��

Participants favored the idea of Mill Creek becoming more of a full-service community, with greater ��
service and employment opportunities

By a sizable percentage, participants supported raising revenues rather than cutting services, though ��
many also indicated willingness to blend the two approaches in closing any funding gaps. 

A copy of the mini poll worksheet is included as Figure 1.02, with charted poll results as figure 1.03.
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Mini-Poll: Strategic Plan Concepts

Mini-Poll: Strategic Plan Concepts

Mill Creek is preparing a new Strategic Plan that will set long-term guidelines for investment, development and 
decision-making. Issues influencing growth, jobs, and even the city’s overall character are being considered. This informal 
questionnaire addresses just a few of the issues at stake – so tell us what you think.  Help shape Mill Creek’s future!

I reside in: (check one)   - Mill Creek   - Unincorporated Snohomish County   - Other _________________________

Mill Creek is preparing a new Strategic Plan that will set long-term guidelines for investment, development and 
decision-making. Issues influencing growth, jobs, and even the city’s overall character are being considered. This informal 
questionnaire addresses just a few of the issues at stake – so tell us what you think.  Help shape Mill Creek’s future!

I reside in: (check one)   - Mill Creek   - Unincorporated Snohomish County   - Other _________________________

Over the next 20 years: Yes No D/K Why?

Should strategies help maintain more of Mill Creek’s single-family 1. 
residential character?

Should strategies help make mixed-use and higher-density housing 2. 
like that in Town Center more common?

Should strategies support a more full-service community, where 3. 
more residents work, shop and find services within City limits?

Should strategies help retain Mill Creek’s quiet “residential 4. 
community” character?

Forecasts show a growing budget gap between costs and revenues. 5. 
Should strategies direct raising revenues to keep services intact?

Forecasts show a growing budget gap between costs and revenues. 6. 
Should strategies direct reducing services to maintain tax levels?

[MP1] Event: (Provide any additional thoughts on the back of this sheet)

Over the next 20 years: Yes No D/K Why?

Should strategies help maintain more of Mill Creek’s single-family 1. 
residential character?

Should strategies help make mixed-use and higher-density housing 2. 
like that in Town Center more common?

Should strategies support a more full-service community, where 3. 
more residents work, shop and find services within City limits?

Should strategies help retain Mill Creek’s quiet “residential 4. 
community” character?

Forecasts show a growing budget gap between costs and revenues. 5. 
Should strategies direct raising revenues to keep services intact?

Forecasts show a growing budget gap between costs and revenues. 6. 
Should strategies direct reducing services to maintain tax levels?

[MP1] Event: (Provide any additional thoughts on the back of this sheet)

For m
ore,

visit:

w
w
w
.m

illcreek-plan.org

For m
ore,

visit:

w
w
w
.m

illcreek-plan.org

Please complete and leave at our volunteer table, or return to: City of Mill Creek, 15728 Main Street, Mill Creek WA 98012

Please complete and leave at our volunteer table, or return to: City of Mill Creek, 15728 Main Street, Mill Creek WA 98012

Figure 1.02 - Mini polls helped engage residents and got them talking. They were designed to pose quick choices to participants at public events, 
asking them to consider different sides of the same issue. Booth staffers picked up on the dialogue, explaining the process and its significance. 
(Image source: Studio Cascade)
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Figure 1.03 - Results are so far limited in number, but show patterns consistent with other methods used. Residents love Mill Creek’s “residential 
community” character, but also strongly support it growing into a place where more jobs, services and shopping opportunities exist within City 
limits. Interestingly, most indicated a willingness to support new revenues rather than see service levels drop. (Image source: Studio Cascade)
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Q1: Should strategies help maintain more of Mill Creek’s single-
family residential character? 

Q2: Should strategies help make mixed-use and higher-density 
housing like that in Town Center more common? 

Q3: Should strategies support a more full-service community, 
where more residents work, shop and find services within City 

limits? 

Q4: Should strategies help retain Mill Creek’s quiet “residential 
community” character? 

Q5: Forecasts show a growing budget gap between costs and 
revenues. Should strategies direct raising revenues to keep services 

intact? 

Q6: Forecasts show a growing budget gap between costs and 
revenues. Should strategies direct reducing services to maintain tax 

levels? 

Mini-Poll #1 Results 
(All respondents, through August 22, 2011) 
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II.	 Penny Poll
The penny poll is a bit more in depth, asking participants to allocate a budget across multiple issues and 
needs. Participants were provided a stack of 10 pennies and asked to allocate them among nine included 
categories plus one write-in “Other” category option. The exercise has proven to be extremely popular - nearly 
700 residents have completed the exercise at outdoor community events such as the Mutt March, Mill Creek 
Festival, and the Concerts at the Forum series.

The penny poll seems to provide interesting insight into community priorities - insight that may motivate 
revision of the working vision guiding this process. Though the instrument lacks true scientific validity, the level 
of participation, coupled with general consistency with results from the telephone survey, make it a compelling 
complement to the phone sample. 

Tabulated penny poll results (to date) are provided in Figure 1.04. The full list of “other” category replies are 
provided in Table 1.01. A reduced-size version of the exercise poster, which provided details on what each 
category was meant to include, is shown in Figure 1.05. 
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Figure 1.04 - Penny poll results appear generally consistent with phone survey results, but patterns suggest the desire for local jobs is much 
stronger than anticipated. The phone survey covered this topic much more broadly (“full service community”), but the penny-poll’s specific terms 
and greater allowance for respondent consideration likely played a role. (Image source: Studio Cascade, Inc.)
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Table 1.01 - Penny-poll “Other” responses (to date)

Responses Number

“Senior center” 122

“Library/improved library” 39

“Higher buildings to accommodate density” 20

“Business” 13

“ADA sidewalks at sports park” 10

“Lower taxes” 10

“Community garden/pea patch” 8

“Community center (teens)” 7

“Open playgrounds” 6

“Performing arts theater” 5

“Eastside annexation” 5

“Save animals” 4

“Playgrounds” 4

“More practical shopping” 4

“Community events” 4

“Senior center at Tambark Creek Park” 3

“No-deficit budgeting” 3

“Movie theater” 2

“Dog park” 2

“Wine tasting” 1

Miscellaneous (not defined) 39

Total: 311
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Figure 1.05 - The penny-poll asks participants to consider relative priorities, providing them with a ten-penny “budget” to allocate among a list of 
issues or others they provide themselves. Categories used for Mill Creek are shown above. (Image source: Studio Cascade)

Which issues are
most important?

Community Character – The strategic plan should recommend the City work to 
identify and support features and land-use patterns that give Mill Creek its beauty, 
charm and character. 

Town Center – The plan should promote Mill Creek’s town center, helping improve 
opportunities for businesses, shops and restaurants - and affirming Town Center’s 
place as the “heart” of the community. 

Local Jobs – The strategic plan should support new in-town employment 
opportunities - growing the economy and helping more residents live and work in 
Mill Creek.

City Services – The new plan should recommend existing service levels for police, 
storm-water control, streets and street maintenance be kept “as-is” or better - 
including ways to pay for rising costs. 

Parks & Recreation – The strategic plan should support the maintenance and 
growth of Mill Creek’s parks and recreational offerings, including realistic ways to 
pay for improvements.

Non-Motorized Transport – The strategic plan should promote City actions to 
make walking, cycling and other non-motorized transportation options safer and 
more convenient.

Housing Diversity – The strategic plan should promote ongoing diversity in 
housing types - to stay adaptable to market swings, and to help match the cost of 
housing in Mill Creek with wages.

Sensible Growth – The new plan should establish guidelines ensuring future 
expansion of Mill Creek makes good economic sense - and won’t compromise 
service levels or building standards. 

Open Spaces – The plan should support ongoing work to preserve wetland 
and other “open-space” areas, helping retain Mill Creek’s semi-rural 
character.

Other – Have another key priority for Mill Creek’s strategic plan? Jot it 
down on a slip of paper, then allocate your pennies in the jar marked 
“Other.”

penny poll

Mill Creek is currently preparing a strategic plan, guiding future growth and 
civic investment. How would you balance the City’s priorities? Grab a stack of ten 
pennies and “spend” them among the issue statements below. Put as many as 
you wish in each of the jars, but with only ten pennies, you may need to make 
some trade-offs!
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III.	Telephone Survey
The Strategic Plan survey began July 1 and ran through the week of July 18, touching more than 600 Mill Creek 
residents in the process. The questionnaire, a copy of which is attached to this report, asked questions about 
how residents feel about the services they receive and how they’d consider the City adjusting to balance its 
fiscal outlook.

Instrument
The survey consisted of 16 main questions, divided into sections that sought to inform respondents, assess 
satisfaction with services and gauge support for various approaches to fiscal balance.

The questions were predominantly closed-ended, with a few open-ended questions inviting respondents to 
elaborate on their thoughts or add nuance to their answers. The instrument, designed to take less than 10 
minutes to administer on the phone, generally took more than 12 because of citizen interest in the process and 
a greater-than-expected desire of respondents to converse with those administering the survey.

Methodology
GMA Research developed a sample frame of Mill Creek residents, using a randomized phone directory of both 
land lines and cellular phones to administer 600 questionnaires. Counting non-responses and partial responses, 
GMA staff contacted more than 750 households in the process. The survey was able to achieve the desired 4% 
error interval with 95% confidence.

The survey employed a computer-assisted telephone interviewing (CATI) system, prompting each question 
put to the resident with results entered via keyboard. Numbers sampling for the survey accessed a variety of 
files providing working numbers in the Mill Creek area including cell, land line, listed and unlisted telephone 
numbers. Source files for these included credit bureau rating services, voter registration databases, and third 
party records. Procedurally, when contact was made via cell phone, the respondent was asked if they preferred 
completing the survey using cell service or be contacted via land line. A majority of such respondents opted to 
continue the survey using cellular service.

Responses
The following pages present bar charts detailing response patterns. Verbatim responses are included as an 
attachment to this report, documenting comments respondents offered, as well as answers to open-ended 
questions. For most questions, surveyors probed for “why” responses from only those respondents who were 
dissatisfied with service offerings. As a result, the general tenor of the verbatim comments seem rather 
negative. There were actually very few respondents who were dissatisfied (an average of 95% of total surveyed 
gave scores of “3” or higher), so the written replies, while interesting, represent a small minority of opinions.
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Section 1 - Vision
The first City Council retreat formulated a working vision to help guide this process. The survey asked 
respondents to consider elements of that vision to ensure we’re on the right track. Support for this vision was 
nearly unanimous. 

Average scores for each element are provided below with individual response rankings provided on subsequent 
pages. 
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All Factors: Average Ratings
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Thinking long-term, please rate each of the following in  terms of how
important this is for the future of Mill Creek.

Continuing Mill Creek’s safe “Small-Town Feel.”
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Maintaining Mill Creek’s high development standards, ensuring that the
city is a “Cut Above” what might be expected elsewhere.
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7

Maintaining a walkable community where people stroll during their
leisure hours and have opportunities to interact with others.
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Maintaining Mill Creek’s high environmental standards,  
ensuring that the city’s natural beauty is retained or enhanced. 



Section 2 - Services (City and others)
Mill Creek residents are generally satisfied with the services they receive, whether those services are provided 
by the City, by special district or by others.

Public safety and parks rose to the top. Given the City’s history behind its incorporation, it is not surprising 
that residents value the local police department. They also highly value the parks and recreation system 
in the community. The rather intangible issue of community character also rated highly, indicating that the 
community believes Mill Creek has both an image and a quality of life that it values. 

Average scores for service groupings (City versus others) precedes individual response rankings, supplied on 
subsequent pages. 
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All Services & Programs: Average Ratings
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Please rate your level of satisfaction with the following:
Police Services
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Parks and Recreation Facilities
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Recreational programs, including pre-school,
youth, adult and senior recreation programs
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18

All Services & Programs: Average Ratings
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Transit services, currently provided by
Community Transit of Snohomish County
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Library services including Mill Creek Library
currently provided by the Sno-Isle Library System
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Section 3 - Willingness to pay
While fiscal conservatism is a philosophy that runs deeply in the City’s policies, the community seems 
somewhat willing to pay to ensure it receives the services it values. The questionnaire made an effort to 
describe the current fiscal environment, so respondents were informed that some changes will need to be 
made in the face of declining revenues and increasing costs. When given that choice, respondents appeared to 
prefer retaining services and are willing to consider marginal increases in paying for them if necessary.

Choices asked respondents to consider three different approaches to deal with police, parks, recreation and 
streets services:

Raise fees or taxes to businesses and residents��

Create additional income through growth and business development��

Reduce service levels��

For all four types of services, respondents clearly preferred to support existing levels of service and using 
growth and business development to help pay.
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For police services, currently supported by local property and sales
taxes, which of the following do you generally support or not support?

Raising fees or taxes to businesses and residents of Mill Creek
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For police services, currently supported by local property and sales
taxes, which of the following do you generally support or not support?
Creating additional income through growth and business development
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For police services, currently supported by local property and sales
taxes, which of the following do you generally support or not support?

Reducing service levels
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For parks and recreational facilities, currently supported by local
property taxes, sales taxes and rental fees, which of the following do

you generally support or not support?
Raising fees or taxes to businesses and residents of Mill Creek
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For parks and recreational facilities, currently supported by local
property taxes, sales taxes and rental fees, which of the following do

you generally support or not support?
Creating additional income through growth and business development
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24

For parks and recreation facilities, currently supported by local property
taxes, sales taxes and rental fees, which of the following

do you generally support or not support?
Reducing service levels
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For recreational programs, currently supported by local property taxes,
sales taxes and user fees, which of the following

 do you generally support or not support?
Raising fees or taxes to businesses and residents of Mill Creek
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26

For recreational programs, currently supported by local property taxes,
sales taxes and user fees, which of the following

do you generally support or not support?
Creating additional income through growth and business development
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For recreational programs, currently supported by local property taxes,
sales taxes and user fees, which of the following

do you generally support or not support?
Reducing service levels
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For streets and sidewalks, currently supported by local property
 and sales taxes, which of the following

do you generally support or not support?
Raising fees or taxes to businesses and residents of Mill Creek

44
51

6

0

20

40

60

80

100

Support Do Not  Support Don't Know

29

For streets and sidewalks, currently supported by local property
 and sales taxes, which of the following

do you generally support or not support?
Creating additional income through growth and business development

71

21

7

0

20

40

60

80

100

Support Do Not  Support Don't Know



Survey Report	 Strategic Plan	 23

30

For streets and sidewalks, currently supported by local property
and sales taxes, which of the following

do you generally support or not support?
Reducing service levels
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Section 4 - Strategic Direction
The final main section of the questionnaire presented three policy-level strategies offering potential to address 
the City’s long-term fiscal health. For each, respondents were asked to indicate their relative level of support, 
where 1 = “least likely to support” and 5 = “very likely to support.” In general, respondents favored growth 
occurring as infill rather than as geographic expansion, and that creating a more full-service community 
with mixed uses and a compact form was desirable. Growth through annexation was not preferred by survey 
respondents. 

Average scores for named actions are provided below, with individual rankings supplied on subsequent pages.
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Encouraging growth within existing city limits, including support for
development of new mixed-use centers similar to town center
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Recognizing that all actions include trade-offs,  
please indicate your level of support for each of the following: 

Encouraging growth through city expansion, including annexing 
unincorporated areas within the city’s urban growth area 
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Working to make Mill Creek more of a full-service community,
keeping more retail, service and business dollars in town
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Section 5 - Demographics
The survey also included rather standard questions regarding respondent demographics. The results in this 
section are generally consistent with the 2010 Census results for adults over 21.
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City of Mill Creek 
Strategic Plan Resident Telephone Survey 
Draft Questionnaire – V4 
June 28, 2011 
 
Introduction: 
 
Hello, this is ___________ with GMA Research in Bellevue, Washington. We are calling 
on behalf of the City of Mill Creek to conduct a short survey on community priorities, 
levels of satisfaction with City services and related topics.  
 
May I speak with (name from list)? 
 
Yes 
No/Not present (indicate we will call back at another time) 
 
(Re-introduce if needed) 
 
Community Vision: 
 
Q1. This first set of questions concerns things many have said they appreciate or want 
to see more of in Mill Creek’s future. Thinking long-term, please rate each of the 
following on a scale from 1 to 5 where 1 means “Lowest Priority” and 5 means “Highest 
Priority” in terms of how important this is for the future of Mill Creek. 
 

A. Continuing Mill Creek’s safe, “small-town feel”. 
a. If rating of 1 or 2 ask Why did you give that rating? 

B. Maintaining Mill Creek’s high development standards, ensuring that the City is a 
“cut above” what might be expected elsewhere. 

a. If rating of 1 or 2 ask Why did you give that rating? 
C. Maintaining Mill Creek’s high environmental standards, ensuring that the City’s 

natural beauty is retained or enhanced. 
a. If rating of 1 or 2 ask Why did you give that rating? 

D. Maintaining a walkable community where people stroll during their leisure hours 
and have opportunities to interact with others. 

a. If rating of 1 or 2 ask Why did you give that rating?  
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City Services: Satisfaction 
 
The next set of questions concerns services currently provided by the City and which 
represent the largest share of the City’s budget.  
 
 
Q2a. Thinking of a scale from 1 to 5 where 1 means “Least Satisfied” and 5 means 
“Most Satisfied”, rate your level of satisfaction with the following: 
 

A. Police services. 
a. If rating 1 or 2 ask Why did you give that rating? 

B. Parks and recreation facilities 
a. If rating 1 or 2 ask Why did you give that rating? 

C. Recreational programs, including pre-school, youth, adult and senior recreation 
programs. 

a. If rating 1 or 2 ask Why did you give that rating? 
D. Streets and sidewalks, not including private roadways or those under state 

jurisdiction. 
a. If rating 1 or 2 ask Why did you give that rating? 

 
Q2b. Are there any services you would like to see the City provide that it doesn’t today? 
(Probe – if asked for example, say “like farmers market”) 
 
 
Other Public Services: Satisfaction 
 
This next set of questions concerns services currently provided by the County or by 
local districts, and not by the City of Mill Creek.  
 
Q3. Please rate your level of satisfaction for each on a scale from 1 to 5 where 1 means 
“Least Satisfied” and 5 means “Most Satisfied”. 
 

A. Fire protection services, provided by Snohomish County Fire District 7. 
a. If rating 1 or 2 ask Why did you give that rating? 

B. Transit services, currently provided by Community Transit of Snohomish County. 
a. If rating 1 or 2 ask Why did you give that rating? 

C. Educational services, including elementary, middle and high schools operated by 
the Everett Public School District. 

a. If rating 1 or 2 ask Why did you give that rating? 
D. Library services including Mill Creek, Library currently provide by the Sno-Isle 

Library System. 
a. If rating 1 or 2 ask Why did you give that rating? 
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Service Revenue: General Options 
 
The City of Mill Creek has a long-standing commitment to high-quality, cost-efficient and 
sustainable services, but projected costs have leaders concerned about the best way 
for the City to keep service levels high. Of the following basic strategies, which might 
you support for the services provided by Mill Creek. 
 
Q4a. For police services, currently supported by local property and sales taxes, which of 
the following do you generally support or not support. 
 

A. Raising fees or taxes to businesses and residents of Mill Creek. 
a. Support 
b. Do not support 

B. Creating additional income through growth and business development. 
a. Support 
b. Do not support 

C. Reducing service levels. 
a. Support 
b. Do not support 

 
Q4b. What, if any, other means or sources of revenue should the City consider? 
 
 
Q5a. For parks and recreation facilities, currently supported by local property taxes, 
sales taxes and rental fees, which of the following do you generally support or not 
support. 
 

A. Raising fees or taxes to businesses and residents of Mill Creek. 
a. Support 
b. Do not support 

B. Creating additional income through growth and business development. 
a. Support 
b. Do not support 

C. Reducing service levels. 
a. Support 
b. Do not support 

 
 
Q5b. What, if any, other means or sources of revenue should the City consider? 
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Q6a. For recreational programs currently supported by local property taxes, sales taxes 
and user fees, which of the following do you generally support or not support. 
 

A. Raising fees or taxes to businesses and residents of Mill Creek. 
a. Support 
b. Do not support 

B. Creating additional income through growth and business development. 
a. Support 
b. Do not support 

C. Reducing service levels. 
a. Support 
b. Do not support 

 
Q6b. What, if any, other means or sources of revenue should the City consider? 
 
 
Q7a. For streets and sidewalks, currently supported by local property and sales taxes, 
which of the following do you generally support or not support. 
 

A. Raising fees or taxes to businesses and residents of Mill Creek. 
a. Support 
b. Do not support 

B. Creating additional income through growth and business development. 
a. Support 
b. Do not support 

C. Reducing service levels. 
a. Support 
b. Do not support 

 
Q7b. What, if any, other means or sources of revenue should the City consider? 
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Future Growth 
 
The next set of questions concerns ways Mill Creek could grow in the future which will 
have some fiscal impacts to the City.  
 
Q8. Recognizing that all actions include trade-offs, please rate your level of support for 
each of the following. Think of a scale from 1 to 5 where 1 means “Least Likely” to 
support and 5 means “Very Likely “ to support. 
 

A. Encouraging growth through City expansion, including annexing unincorporated 
areas within the City’s urban growth area. 

a. If rating 1 or 2 ask Why did you give that rating? 
B. Encouraging growth within existing City limits, including support for development 

of new mixed-use centers similar to Town Center. 
a. If rating 1 or 2 ask Why did you give that rating? 

C. Working to make Mill Creek more of a full service community, keeping more 
retail, service and business dollars in town. 

a. If rating 1 or 2 ask Why did you give that rating? 
 

Demographic/Classification Data: 
 
Thank you. Now just a few questions for tabulation purposes. All information from the 
survey is confidential and your answers are being combined with others for reporting 
purposes. 
 
Q9. Record gender 
 

a. Male 
b. Female 

 
Q10. What is your marital status? 
 

a. Single, widowed, divorced, partnered 
b. Married 

 
Q11. In which of the following age groups are you? 
 

a. 21 to 29 
b. 30 to 39 
c. 40 to 49 
d. 50 to 59 
e. 60 to 69 
f. 70+ 
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Q12. What is your housing status? 
 

a. Own home 
b. Rent/Lease 

 
 
Q13. How long have you lived in Mill Creek? 
 
___________ (round to years) 
 
Q14. Do you have children under the age of 18 living at home? 
 

a. Yes 
b. No 

 
 
Q15. In which of the following categories is your estimated combined annual household 
income before taxes. 
 

a. Under $50,000 
b. $50,000 to $74,999 
c. $75,000 to $99,999 
d. $100,000 to $149,999 
e. $150,000 or more 

 
 
Closing: 
 
Thank you. That completes the survey.  
 
Q16. Are there any other comments or suggestions you would like me to pass on? 
(Record) 
 
 
 
Thank you very much for your time and thought regarding the future of Mill Creek. If you 
would like to follow the progress on the strategic plan including results of this survey you 
can do so by contacting City Hall or visiting www.millcreek-plan.org 
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Phone survey comments 
Reasons & open-ended questions 
Collected July 01-18, 2011  
 

The following are transcribed comments provided by respondents taking part in the Mill Creek 
Strategic Plan telephone survey, administered between July 1 and July 18, 2011 by GMA Research 
Corp. based in Bellevue, Washington.  

Except for questions regarding ways the City might consider closing revenue and service gaps, survey 
administrators probed only those respondents who were dissatisfied with elements of city services to 
elaborate on their dissatisfaction. As a result, the general tenor of the verbatim responses is rather 
negative. It’s important to note that for service questions, very few respondents were dissatisfied (an 
average of 95% of total surveyed gave scores of “3” or higher), so the written replies, while 
interesting, represent a small minority of resident opinions.  

In some cases, comments include editorial notes placed to aid interpretation, appearing in brackets  
[ ].  

Section 1: Community Vision 

This first set of questions concerns things many have said they appreciate or want to see more of in 
Mill Creek’s future. Thinking long-term, please rate each of the following on a scale from 1 to 5 where 
1 means “Lowest Priority” and 5 means “Highest Priority” in terms of how important this is for the 
future of Mill Creek. 

1A. Continuing Mill Creek’s safe, “small-town feel.” [Comments from those rating 1 or 2] 

• “All cities to cut budgets.” 
• “Because it’s growing.” 
• “Because the City has grown.” 
• “Do not care about it.” 
• “That is the way I feel.” 
• “I always think that a city should grow.” 
• “I am a big city girl, the bigger the better and I don't want a small town feel - I like Paris and 

Rome.” 
• “I don't think it is that all important.” 
• “I don't think it's that important.” 
• “I don't think that it has a small town feel.” 
• “I don't think that it has a small town feel.” 
• “I don't think that it's a big deal.” 
• “I'd like to see Mill Creek grow.” 
• “Just is not important to me.” 
• “It doesn't make any difference to me.” 
• “It has only been a small town for a couple of years, and it will not stay that way.” 
• “It is already beyond ‘small town.’” 
• “It is fine like it is.” 
• “It should not be kept as a small town.” 
• “It’s already a small town.” 
• “Maybe because I don't care whether they grow or not.” 
• “The economy is bad and I say growth is good.” 
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• “The new Town Center gives it more enhancement so we need another Town Center like that.” 
• “Traffic.” 
• “We don't feel that it has a town feel now.” 

1B. Maintaining Mill Creek’s high development standards, ensuring that the City is a “cut above” 
what might be expected elsewhere. [Comments from those rating 1 or 2] 

• “Because development is not important to me by where I live.” 
• “Because I believe the City is going to grow. You can either make good or bad. It's in the 

hands of the City.” 
• “Because I didn't really want to live in that upscale neighborhood.” 
• “Because it has deteriorated over the years.” 
• “Because [other communities] think that [Mill Creek is] too snooty.” 
• “Cities need to cut budgets.” 
• “Do not care.” 
• “Fine like it is.” 
• “I don't like their projections for the gateway.” 
• “I don't want it to turn into a big city - I don't want more development.” 
• “I would like to see more affordable housing here.” 
• “It is more of a status thing that it not that important to me.” 
• “Making standard higher costs us more.” 
• “Needs to lighten up.” 
• “No more traffic.” 
• “Residential and business areas should not be the same.” 
• “That is the way I feel.” 
• “Too picky - should allow builders to have some leeway.” 

1C. Maintaining Mill Creek’s high environmental standards, ensuring that the City’s natural beauty 
is retained or enhanced. [Comments from those rating 1 or 2] 

• “As far as priorities, if you maintain a high standard, then you are protecting the beauty of Mill 
Creek as you go and develop.” 

• “Because.” 
• [Respondent has a property that has lots of trees that he can’t take down.] 
• “Because I think that the environmental movement is not real.” 
• “Because they are cutting too many trees.” 
• “Enjoy what is done now.” 
• “I think in this economy there are better ways to beautify the area - I think the environment 

and beautification are two different things.” 
• “If there's a tree on my property, I should have the right to cut it down without their 

permission.” 
• “It’s OK as it is.” 
• “Making sure that they don't cut down too many trees.” 
• “Not important to me.” 
• “Not important to me.” 
• “There is [already] too much emphasis on ‘green.’ 
• “They already spend too much time on environments.” 
• “This has changed - beauty is not the same [as environmental standards].” 
• “Tired of environmentalists.” 
• “We need to cut budgets.” 
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1D. Maintaining a walkable community where people stroll during their leisure hours and have 
opportunities to interact with others. [Comments from those rating 1 or 2] 

• “Because I don't live close to that area. I can't take advantage from where I live.” 
• “Because I don’t walk around and talk to people.” 
• [Respondent doesn’t walk anywhere.] 
• “I don't think that is a high priority.” 
• “Not a walker.” 
• “Personal priority.” 
• “They're moving into commercialism too fast.” 
• “We need to cut budgets.” 

 

Section 2: City Services 

The next set of questions concerns services currently provided by the City and which represent the 
largest share of the City’s budget. Thinking of a scale from 1 to 5 where 1 means “Least Satisfied” and 
5 means “Most Satisfied”, rate your level of satisfaction with the following: 

2A. Police services. [Comments from those rating 1 or 2] 

• “Because I feel that they do a lot of nothing. They should be putting their efforts toward more 
useful and important stuff.” 

• “Because there unprofessional and harass a lot.” 
• “Because they don’t respond enough in a timely manner and they ignore small problems.” 
• “Because I’ve had to call the police a couple of times and they seem like rookies.” 
• “Do not believe in public safety.” 
• “Harassment by police for firecrackers.” 
• “I don't think that we get any communication what's going on crime wise. You have to hear it 

from your neighbor. They don't keep you aware of the dangers going on with the crimes going 
on.” 

• “I see fewer policeman now than when I used to years ago.” 
• “Negative publicity and inappropriate actions by officers/officers.” 
• “No meaningful police work.” 
• “Not empathetic nor cooperative.” 
• “Not happy – [they] do not enforce important traffic laws.” 
• “Not well trained.” 
• “Police don’t police my area at all –but used to when there was drug activity across from my 

home.” 
• “The police sold me out to the US government.” 
• “Theft in my part of town is out of hand and nothing is being done about it.” 
• “They don't respond as well as they could with ticketed trailers and they have not done 

anything. I see them sitting around a lot and I don't see them doing anything.” 
• “They need to treat people with more respect.” 
• “Things that are annoying.” 
• “When asked for someone to come talk to Cub Scouts, they wouldn’t.” 

2B. Parks and recreation facilities. [Comments from those rating 1 or 2] 

• “Because the City sold property to Gold Creek Community Church, and they should of kept it.” 
• “Because I hardly see any.” 



DRAFT DRAFT 

 

Mill Creek Strategic Plan – Phone survey comments 4 

• “Because of the baseball field, which is too small, poorly designed and [has] no parking, and 
because of the skate park, which is in a bad place and wastes time and energy - manage it 
better so kids don't get hurt.” 

• “Because the way our parks department is set up, we don't have anything for lacrosse or 
football - no fields.” 

• “Because they don't take as good care of the parks as they used to.” 
• “Because they need to partner with other cities for access for more fields etc., and to develop 

existing owned land.” 
• “Comparatively, they need more ball fields and tennis courts.” 
• “Don’t use that much.” 
• “Don’t use.” 
• “I don't see any progress in that area - Mill Creek has had a lot of opportunity to turn land into 

parks and they haven't.” 
• “I don't think that they offer enough for senior citizens.” 
• “I don't use them.” 
• “I think it’s over-emphasized. All you hear is sports for children [yet the] City Council failed to 

step up and helping fund a senior center.” 
• “I think we should have way more playgrounds for kids.” 
• “I’d like to see more of them.” 
• “Lacking in quality of parks.” 
• “More accessible, more parks, better hours.” 
• “Not enough of them.” 
• “Not important.” 
• “On the corner of Bothell Way and 164th they built a park, but there are very few if any 

parking spaces.” 
• “The facilities are outdated.” 
• “The parks are really small.” 
• “The people in the neighborhood need to help keep the area clean.” 
• “There aren't any really - haven't built any parks for our kids to play in.” 
• “There aren't very many.” 
• “They are not as good as some other cities.” 
• “They are not maintained – (Blue Park and Cherry Park).” 
• “They don't do anything for the seniors. They focus mainly on the youth.” 
• “We are more directed to Bothell for those activities.” 

2C. Recreational programs, including pre-school, youth, adult and senior recreation programs. 
[Comments from those rating 1 or 2] 

• “Because I don’t use them at all.” 
• “Because the offerings are inefficient and sub-par.” 
• “Because there is nothing for the seniors.” 
• “Because from what I’ve seen, offerings aren’t great.” 
• “City has no business – parks are not a legitimate function of government.” 
• “Do not care.” 
• “Do not use.” 
• “Do not use.” 
• “Haven’t seen much - difficult to find.” 
• “I don’t have any kids and it’s irrelevant to me.” 
• “I don’t partake in any of those.” 
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• “I don’t see much of it.” 
• “I don't see the importance of it as far as rankings go.” 
• “I don't think that the community is doing that much.” 
• “I don't use any of them.” 
• “I just don't think that they're doing enough for their senior services.” 
• “Lack of exposure...not senior and don’t have kids at home anymore.” 
• “Not a good senior center.” 
• “Not as good as other cities.” 
• “Not aware of very much.” 
• “Not enough activities - not made known.” 
• “Not important.” 
• “Not involved.” 
• “Not sure of any programs I would participate in.” 
• “They are not letting people know what levels of satisfaction they have. No information 

available to the public.” 
• “They are not that well publicized.” 
• “They don’t have the kind of stuff my daughter is interested in.” 
• “They don’t really provide services across the board and its too expensive. In a catch 22.” 
• “They have no senior center.” 
• “They really don't have any senior programs.” 
• “Too heavy an emphasis on senior programs and youth programs, poor advertisement and 

variety.” 
• “We don't have a senior center.” 
• “We pay a lot of taxes for after school programs, and most of the kids play in the street which 

is not monitored, and I don't think they spend their dollars appropriately.” 

2D. Streets and sidewalks, not including private roadways or those under state jurisdiction. 
[Comments from those rating 1 or 2] 

• “Crumbling cement on center planters - in Highlands.” 
• “Do not improve unincorporated areas.” 
• “I am not very concerned about this.” 
• “I don't feel the City maintains the walkways, like overgrown plants and streets.” 
• “I don't think that they sweep the streets.” 
• “I don't think there's enough sidewalks in the area.” 
• “I have a road near me that is a giant pothole and there is nothing being done about it. It’s 

between 132 and 135th. Close to the border where Mill Creek ends.” 
• “I live in an annexed area and they haven't put sidewalks in yet. They haven't kept up with 

the annexed area either.” 
• “I live by a small greenbelt that is not kept up.” 
• “Lots of places don’t have sidewalks.” 
• “Not being kept up as much as in the past.” 
• “Roads just are not up to my standards.” 
• “Seems to waste a lot of money.” 
• “Sidewalks have gaps and if you are not careful you can trip on them.” 
• “Some areas are poor to walk along and we don't have crosswalks.” 
• “There's room for improvement for street maintenance.” 
• “They can do a better job at fixing sidewalks.” 
• “Too many roads and not enough sidewalks.” 
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• “We don't have very good sidewalks in our neighborhood.” 

2E.  Are there any services you would like to see the City provide that it doesn’t today? [All replies 
to “yes” response]  

• “A better senior center. The facility is very poor.” 
• “A bigger library.” 
• “A bigger library and more parking. More accessible.” 
• “A bigger library, more non-traditional grocery stores.” 
• “A bigger library.” 
• “A city center with a pool.” 
• “A community center.” 
• “A decent senior place to go.” 
• “A flea market.” 
• “A full time community senior center.” 
• “A good senior center.” 
• “A good senior center.” 
• “A larger recreation area in Mill Creek so that our children don't have to go elsewhere for 

sports. And perhaps a little more diverse shopping.” 
• “A movie theater.” 
• “A movie theatre at the Town Center and a kids playground at the Town Center.” 
• “A movie theatre.a public swimming pool. 
• “A park.” 
• “A pool or water park.” 
• “A program to control traffic on 164th.” 
• “A real senior center and a bigger library.” 
• “A real senior center in Mill Creek.” 
• “A really good senior center.” 
• “A senior center.” 
• “A senior center.” 
• “A senior center in downtown Mill Creek.” 
• “A senior center on the free property that is being provided to the city.” 
• “A soccer field down by the bus park and ride.” 
• “A teen after school center with homework or computers and to have parties from the City or 

County and this would keep them from smoking and drinking where they can meet others and 
not get into trouble.” 

• “A walkway built between Mill Creek Boulevard to the Town Center.” 
• “Adult recreational services, i.e. more tennis courts.” 
• “American people to answer questions.” 
• “An adequate library with much more space.” 
• “Artist market.” 
• “Be much better about the art program. Business-wise it is terrible doing business here, 

because I tried to donate a bench to the city and I could not get one person to accept the 
donation - nobody at city hall would accept the donation.” 

• “Better bus service.” 
• “Better care of all the plants.” 
• “Better cell phone reception in the Mill Creek community is drastically needed.” 
• “Better compliances to established covenants. More proactive support regarding the 

covenants.” 
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• “Better or more crosswalks. Make it safer with more crosswalks.” 
• “Bicycle lanes more friendly [onto] side streets. When coming from Mill Creek on 164th Street, 

turning right is super dangerous.” 
• “Bring back the Mill Creek fair, a Mill Creek dog show.” 
• “Build the senior center.” 
• “Building for senior citizens.” 
• “Bus service for seniors.” 
• “Check all street lights to see if they are working.” 
• “Cinema.” 
• “City community center, senior center for seniors.” 
• “City paper shredding service.” 
• “Clean the salmon ladder where the creek is, its so dirty and gross.” 
• “Community calendars would be helpful.” 
• “Community center for indoor sports.” 
• “Community center that povides programs for the youth and seniors alike.” 
• “Community festival.” 
• “Concerts in the park.” 
• “Courteous clerks in the city building.” 
• “Cracking down on the fireworks on the 4th of July. be a little stricter about cars parking on 

the roadway and illegal street bikes.” 
• “Disaster preparedness programs.” 
• “Drop-off for toxic waste.” 
• “Enhanced/better police services.” 
• “Expand area of DART coverage to cover all of Mill Creek.” 
• “Expand the Mill Creek sports park.” 
• “Expanded recreational and learning opportunities for seniors.” 
• “Farmers market.” 
• “Farmers market.” 
• “Farmers market.” 
• “Farmers market.” 
• “Farmer's market.” 
• “Farmer's market.” 
• “Farmer's market.” 
• “Farmers market and a bigger library.” 
• “Farmer's market and something special for holidays like a parade, etc.” 
• “Farmers market around the Town Center.” 
• “Farmer's market, community garden, more awareness on environmental cost of maintaining 

our lawns.” 
• “Farmers market. Bring the Mill Creek festival back. Build a park by the Town Center.” 
• “Farmers markets - I would like that. I would like to see [provision of space] where people 

could grow a garden - like by 4’ by 4.’ People could grow their own vegetables to teach kids, 
educate children.” 

• “Fences facing Seattle Hill need some care or replacement.” 
• “Fire department including paramedics.” 
• “Golf course and a flex car service.” 
• “[To] have a senior faculty.” 
• “I am satisfied with what we have.” 
• “I highly rank the medical and firemen crew. It's for retirees.” 
• “I wish we had a bigger library and a movie theatre.” 
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• “I would like to have another library.” 
• “I would like a move toward non-toxic [impacts]...we as a community should use more 

organic than chemicals for lawns.” 
• “I would like to see a bigger senior center to provide more services.” 
• “I would like to see a farmers market. Organize special days about educating people about 

things like earthquakes and fires. Emergency situations.” 
• “I would like to see light rail to get you to downtown Seattle. That is for the future and people 

here are too dependent on their cars. I grew up in Europe and I would love to see that here.” 
• “I would like to see senior housing that is affordable.” 
• “I would like to see some recreational [facilities] that are not sports oriented...like a movie 

theater. Could show old movie and art.” 
• “I would love to see a senior citizens building where the community can do things.” 
• “I’d like the city to provide space for farmers to have their own market.” 
• “I'd like to see a little more signage for downtown. They have to search for the Town Center.” 
• “I'd like to see an overpass that goes over Everett-Bothell highway.” 
• “I’d like to see some of my friends and the senior center and the city start a commission with 

those who are disabled to help the disabled. We have a lot of homeless people.” 
• “I'd like to see them have a full recreational center. And then more recreational programs.” 
• “Improved parks.” 
• “Improved senior services and an annual cleanup day.” 
• “Improving sidewalks and lights.” 
• “Indoor tennis courts.” 
• “It would be nice if we had more local fairs or parades or more community celebration 

events.” 
• “It would be nice if we had our own address like Sammamish.” 
• “It would be nice to have more things for high school kids, such as summer camps, including 

basketball camps. Science programs for high school kids in the summer.” 
• “It’s a comfortable and the yards are beautiful.” 
• “Jobs for needy.” 
• “Knitting classes and farmers market.” 
• “Larger senior center building.” 
• “Less stringent regulations pertaining to tree removal and overall homeowner desires.” 
• “Maybe just more community events that bring people together.” 
• “Mill Creek golf course to be public.” 
• “Monitor drug sales going on by the high schools.” 
• “More bike lanes all around and in and out of Mill Creek.” 
• “More community activities.” 
• “More community classes-like self defense classes.” 
• “More community type of programs.” 
• “More compost facilities.” 
• “More composting options.” 
• “More cooperation between the City and senior centers.” 
• “More crosswalks.” 
• “More education on bullying in the schools, and less urban sprawl.” 
• “More efforts toward hunters’ and sportsmen’s education.” 
• “More flexibility in taking down more trees.” 
• “More garbage receptacles by the bus stops and have more in the residential areas like 

apartments and condos near high density residential and commercial properties.” 



DRAFT DRAFT 

 

Mill Creek Strategic Plan – Phone survey comments 9 

• “More involvement with the senior center. I think the city needs to control more of the runoff 
water.” 

• “More landscape maintenance/fewer security patrols to save money.” 
• “More maintenance concerning grassy areas.” 
• “More painting of traffic lanes.” 
• “More parking around the sports park.” 
• “More parking at Freedom Field.” 
• “More parking at the library.” 
• “More parks.” 
• “More parks and recreation. I would like too see more money put unto that.” 
• “More parks. And maintain the parks they already have, and more for kids.” 
• “More police.” 
• “More pre-school options with extended care; toddler classes.” 
• “More preschool programs.” 
• “More programs catering to single people.” 
• “More programs for kids.” 
• “More recreational facilities, like a multi purpose recreational facility.” 
• “More recreational opportunities for teens/informal sporting activities.” 
• “More senior programs.” 
• “More senior services.” 
• “More services for youth, such as more athletic fields. Would like more parks.” 
• “More street sweepers in the neighborhoods.” 
• “More trails.” 
• “More walkways in newly annexed areas.” 
• “More upkeep on city property. Lawn mowing, weed cutting.” 
• “Move senior center closer to swim club.” 
• “Another multi-use sports park - we are lucky for Freedom Field, but we would really benefit 

with another of the same quality.” 
• “Nature walks.” 
• “Need [to be more] biking friendly. Have more lanes for bikes.” 
• “Need to get more help on the playgrounds.” 
• “North border of Mill Creek would like to have the grass cut.” 
• “Not enough post offices- I have to drive close to four miles.” 
• “Patrol speed limits better.” 
• “Patrolling houses when people go on vacation.” 
• “Pea patch hasn't been done yet - would like for it to be done.” 
• “Promote downtown resident living.” 
• “Recycling center and farmers market.” 
• “Restraint on spending.” 
• “Seminars pertaining to retired or widowed individuals. If the city could have references.” 
• “Signs placed in areas where parking is too tight (like on my cul de sac) More regulation on 

the parking in the Mill Creek Highlands south area - is where I live. Yellow strips along curb 
saying no parking would help too.” 

• “Snow cleaning.” 
• “Snow plowing.” 
• “Snow plowing in winter.” 
• “Snow removal.” 
• “Spaces free of blackberry bushes. Landscaping upgraded.” 
• “Speed bumps on Mill Creek Boulevard.” 
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• “Spend more on education.” 
• “Stop wasting money on street lights.” 
• “Take better care of the green areas - the weeds are too long and thick in public areas.” 
• “The curbing in the city is disintegrating onto the roadway.” 
• “The foliage by the stop signs need to be cut.” 
• “The light needs to be flashing at Village Green and Mill Creek Boulevard.” 
• “The Sno-Isle library is small and they don't have many books there and the children's section 

is sparse.” 
• “The street that runs through Mill Creek be a pedestrian mall with no cars.” 
• “The streets in Mill Creek are getting bigger and harder to manage. Some of the large trees 

should be trimmed for winter time.” 
• “There's no programs for people in their 30's to seniors. Mill Creek newsletter [seems to only] 

talk about programs for kids, young people.” 
• “They could get rid of their noise ordinance so the school could have a marching band.” 
• “They dropped the speed limit on 164th that becomes Sunset Highway to 25 mph, which is 

much too slow; the City Council voted this speed limit in even though only 36 people asked for 
it.” 

• “They need something like having an arborist to choose the colors. They should require 
Benjamin Moore colors and they should approve [a color palette]. Color match to historical 
colors - less tacky.” 

• “They used to provide flowers on all the major Mill Creek intersections.” 
• “They're trying to make it another Mill Creek Town Center.” 
• “To have a 4th of July festival.” 
• “To have a driver drive around for community watch.” 
• “Town Center needs to do more advertising for the stores/shops. Flower pots put back instead 

of the flag.” 
• “Traffic light coordination.” 
• “Trolley service.” 
• “Would like to have the city furnish the flower baskets.” 

 
Section 3: Services by others 
This next set of questions concerns services currently provided by the County or by local districts, and 
not by the City of Mill Creek. Please rate your level of satisfaction for each on a scale from 1 to 5 
where 1 means “Least Satisfied” and 5 means “Most Satisfied”. 

3A. Fire protection services, provided by Snohomish County Fire District 7. [Comments from those 
rating 1 or 2] 

• “Acrimony - bad working relationships within that department.” 
• “Because of the strong-arm tactics - the unions made it sound like we would be under dire 

straits if we did not hire lots more men. We added more firefighters at a large cost - a million 
dollars - but did not improve services.” 

• “Because they just had a huge tax increase.” 
• “I am in the gray zone - they have been trying to eliminate services within my area along with 

trying to eliminate paramedics. My taxes went up to provide these services, but they were 
never delivered.” 

• “Illegal chicanery involving vote and contract.” 
• “Last time I called they took long time to come.” 
• “We paid for 9/11 services and they don’t have extra people there.” 
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3B. Transit services, currently provided by Community Transit of Snohomish County. [Comments 
from those rating 1 or 2] 

• “[Lack of] availability.” 
• “Just based on my experience.” 
• “Because buses don’t go where I need them to go.” 
• “Because I just don’t think that the mass transit or bussing is as user-friendly as in other 

areas.” 
• “Because it’s too expensive.” 
• “Because many buses run empty.” 
• “Because our transit system in Western Washington is not worth even talking about. It’s a 

joke. Also I voted for the rail system up to Everett and now they’re changing – it’s going to be 
a rail bus system.” 

• “Because the route 412 is being cut - would like to see this not stopped.” 
• “Because the services are ineffective. We need light rail.” 
• “Because there is not enough bus service. Also it’s not frequent enough. You can’t really get 

anywhere.” 
• “Because there's not that much transit service.” 
• “Because they don't provide bus service on Sunday. They don't have any bus service to the 

Northgate transit center.” 
• “Because they're not mindful of their finances. The agencies don't seem to work well 

together.” 
• “Difficult to make transfers.” 
• “Don't use it. Its not handy for me at all.” 
• “Hours have been cut - fewer busses and they’re packed. Hours are not good. The bus doesn’t 

travel as far/have fewer busses traveling further. You can’t get around this area without a 
car.”  

• “If you can’t get to the park and ride you are in trouble. If you are older and can’t walk around 
you can’t get to the park and ride.” 

• “I am not that familiar with it. [Information] Not published.” 
• “I don’t think it is adequate.” 
• “I don't think that there's enough busses to get where you want to go.” 
• “I don't think they have a good transportation service.” 
• “I don't think they're that accessible to get other areas without taking a lot of buses.” 
• “I don't use community transit and I once tried to ride the bus and it didn't work.” 
• “I don't use it myself and don't see many vehicles around.” 
• “I just don't understand the transit system. There needs to be direct routes to Seattle and 

Bellevue, Everett.” 
• “I pay [for it, but] will never use it.” 
• “I think that the busses are too noisy. They go too fast.” 
• “I would like to see more transit service on 132nd. It just seems like nothing is convenient.” 
• “It is only 2 busses and no busses on weekends.” 
• “It is real hard to get from Everett to downtown Seattle. You have to transfer twice. I don't 

know how it is today.” 
• “It took me two or three busses to get to the airport.” 
• “It's not as reliable as it needs to be. I think that a lot of people choose not to use public 

transportation [because it’s] out of their reach.” 
• “I've never used it.” 
• “Long bus rides - too long.” 
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• “No busses come close to me.” 
• “No real transit service close to me.” 
• “No Sunday service.” 
• “Nobody really rides it.” 
• “Transit takes money from people, and there is no bus service on Sundays.” 
• “Should have Sunday and holiday service.” 
• “The bus schedule is terrible.” 
• “The busses are almost always empty in our area and it is ineffective.” 
• “There are not enough but stops.” 
• “There are not enough stops in our area.” 
• “There aren’t a whole lot of bus routes.” 
• “They’re not frequent enough.” 
• “They discontinued their Sunday service.” 
• “They don't have a lot of busses in our neighborhood.” 
• “They have cut service.” 
• “There needs to be accessibility. It is less expensive for me to drive than to take a bus. We 

need [better] access.” 
• “They stopped the route on our street.” 
• “They travel with empty busses - too much waste - there shouldn't be any busses.” 
• “They're not using them much.” 
• “Too far to catch a bus.” 
• “We have lousy transit in our City – for example, Portland has great transit.” 
• “We need more transportation. Nobody uses it because it’s not very good.” 
• “Because it's really expensive. During the weekdays, number 105 is always late.” 
• “Because they've cut out a lot of bus services on Sunday.” 
• “There's not a lot of bus service to the community.” 

3C. Educational services, including elementary, middle and high schools operated by the Everett 
Public School District. [Comments from those rating 1 or 2] 

• “Because from my understanding. Mill Creek’s schools don’t measure out versus similar 
community schools. Based on State-wide statics.” 

• “Because I’m very dissatisfied with the school district.” 
• “Because of all the drug problems at Jackson high school.” 
• “Because of higher expectations.” 
• “Because the schools here do not provide anything that would help my family here. My son 

attends private school because they could not provide.” 
• “Because their classes are over-sized [and they] cut back on teachers. Not enough schools for 

kids. Classes in portables. Kids have to walk half a mile to get to the schools and to get to the 
busses. The curriculum on math has low scores.” 

• “Because there is not good transportation.” 
• “Government schools have failed.” 
• “Has two kids in the school district that’s not up to quality.” 
• “I am generally dismayed with the public school system.” 
• “I do not like our public school system so we now home school.” 
• “I don't have children and it is not important to me.” 
• “I don't think that the high school is well run; the educational standards are not as high as 

they should be.” 




